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Raising your profile: networking, PR, social
media — and what to do when things go wrong
Our June meeting saw four chamber
members
unite
to
share
their
expertise in four related areas to
help other members raise their
profiles, both online and offline.
From more effective networking to
building a positive online profile—
and managing a potential publicity
crisis—there were tips for every
business to apply.
Continued on page 2

July: Starting and growing a business
Our July meeting will feature the
winners of the Best Small Business
category at the Harrogate Advertiser
Business Awards. Yorkshire Heart
Vineyard was chosen by the judges—
including chamber representatives
as part of their sponsorship of the
category—as a worthy winner.
This is your chance to hear the
secrets of their success: how they
developed a site near Nun Monkton
into a vineyard and grew the
business from scratch to be named
the most successful in the Harrogate
district.
There
are
plenty
of
transferable ideas to be taken from
this
company’s
unusual
and
interesting story. Pick up tips on
how to grow your business too.

Hall (pictured) at St Aidan’s C of E
H ig h
S c h o o l,
O a t la n ds
D r iv e ,
Harrogate. The hall is to the north of
the school site, adjacent to the
Stray, not in the main school
building. Parking is available next to
the hall.
Guests are welcome (first meeting is
free), so please invite anyone who
would like to join us. Registration
for both members and guests is via
our website.

The meeting takes place on Monday
10th July.
Join us for networking
from
5.30pm
followed
by
the
meeting at 6.15pm.
in The venue is the Constance Green
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Sally Roberts from Fun Training 4
Results gave her top tips on
effective networking. Cold calls have
a success rate of just 5%, while
referrals achieve a 75% success
rate, so spreading your network to
get more referrals is worthwhile.
Networking is about building a
relationship, not about selling. The
same is true on LinkedIn, where
Sally has numerous referrals. One
photo posted last month reached
4,000 people in three days. She said
60% of customers will look at your
online presence before picking up
the phone, so it is worth ensuring it
is up to scratch.
Sam Oakes, of Design by GOBO
and a member of our management
group,
demonstrated
how
the
chamber website can help to raise
your profile online. Each member
gets their own page to update with
relevant information and offers, and
this can improve your SEO.
The website is getting more than
1,000 visitors per month, with 3,000
page views and an average session
length of two-and-a-half minutes,
showing that people are browsing
and
reading
the
pages.
Any
members who have not yet updated
their profile or added an image to it
can do so using their log-in details—
email the office if you need them to
be re-sent to you.
Jenni Moulson from The Content
Market explained the importance of
using both PR and online content to
reach as wide an audience as
possible, thinking about where they
look for information and what they
may be interested in reading.
Working
with
chamber
member
Baltzersen’s, the Scandinavian cafe
in
Oxford
Street,
The
Content
Market has helped to create a series
of blogs called The Locals’ Guides.
They
feature
other
independent
businesses around Harrogate, and
are very popular with readers. As a

result, Baltzersen’s performs well on
Google for a range of search terms.
A blog about gluten free food in
Harrogate reached more than 50,000
people on Facebook alone—30,000
of these organically, and 20,000
more
when
the
post
was
’boosted’ (paid for). The success of
these posts show how valuable high
quality online content can be.
Baltzersen’s owner Paul Rawlinson
spoke about the way a business’s
online presence can be affected in a
negative way. He gave two examples
of cafes in Harrogate which have
had coverage in national papers for
the wrong reasons in the last 18
months, and showed how one of
these stories is still giving four
results on the first page when you
search the business name.
Paul faced a similar issue recently
when a woman complained after a
misunderstanding
about
breastfeeding in the cafe. Paul’s response
to this situation helped not only to
minimise damage, but to turn it into
a positive for the cafe. Read about it
on his blog at paulrawlinson.co.uk.
His top tips are:
1. Apologise—don’t get drawn into a
debate over the facts.
2. Act—do what’s needed to make it
right and explain what you’re doing.
3. Follow up—do what you can to
take positive action afterwards too.
Being aware of what’s online about
your business is key—not just what
you write, but what comes from
others. Set up Google alerts, join
local Facebook groups and be ready
to act if you need to.
TOP TIP: if you’re searching to
check your SEO or see what’s
written about your business, use a
private
or
incognito
window.
Otherwise,
the
results
will
be
influenced by your browsing history.
You can find out more about all of
the
speakers—and
their
contact
details—via their profile pages in the
directory on our website.
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Chamber news
Yorkshire
Join a sub-group
Are you interested in playing a more
active role in the chamber? Do you have
a particular interest that could benefit
the business community?
We’re always keen to welcome new
members to our four sub-groups: Events,
Membership, Town Centre, and Traffic &
Transport. Groups usually meet every
couple of months at most, and help the
chamber management group to take
forward issues affecting members.
In particular, the Traffic & Transport
group is looking for people who regularly
use local transport services (or whose
staff do so) to give input into our
responses to new rail timetables and so
on.
If
you
can
help,
e mail
transport@harrogatechamber.co.uk.

Congratulations
Well done to former chief executive Brian
Dunsby and the rest of the team at
Harrogate Christmas Market (run by
chamber member Yorkshire Business
Market Ltd). The event was named
Achievement of the Year at the
Harrogate
Hospitality
and
Tourism
Awards (HHTA).
Well done to Paul Rawlinson and the
team at Norse, which was named Best
Restaurant at the HHTA—just a couple of
months after their successful crowdfunding campaign to enable them to
move into new premises. Congratulations
also to Louise Morrey of Bettys Harlow
Carr, named waitress of the year.
Also receiving plaudits was John Fox,
who received the Ambassador award,
sponsored by the chamber. John has
spent a decade raising funds to put up
the annual Christmas lights, with support
from a small team of volunteers. He also
organises the Volunteer Oscars in
partnership with HARCVS.
Congratulations to Translation Mouse,
who have joined the chamber after
winning our business card draw at

Business
Market.
Cheryl
Bridges came to our June meeting and
we hope to see her throughout her year’s
free membership—and beyond!
Visit Harrogate has appointed a new
director, Richard Spencer, who is quickly
getting to know as many local tourism
and hospitality businesses as possible. If
you would like to meet him, email
Richard@visitharrogate.co.uk or pop in to
see him and the team at the Tourist
Information Centre on Crescent Road.

Thanks
Thank you to the Crowne Plaza for
hosting our June meeting. To find out
more about their six meeting rooms, with
capacity up to 400, visit www.ihg.com/
crowneplaza and search for Harrogate.
Thanks to everyone who came to our
hustings last month, held jointly with the
Harrogate Advertiser and the FSB.
Thanks to Simon Cotton and team at the
Cedar Court Hotel for hosting.

Members’ Forum
Saint Michael’s Hospice is organising a
sky dive for 30 people to celebrate its
30th anniversary. For details, speak to
Vicky Findlow on 01423 879687.

New members
Welcome to the following businesses,
which have joined us in the last month:
Wellspring Therapy & Training
Emily Fullarton
Www.wellspringtherapy.co.uk
01423 881881
Truth Legal
Andrew Gray
www.truthlegal.com
01423 788538
Translation Mouse
Cheryl Bridges
www.translationmouse.co.uk
07834 812282
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